‘ The Evolving Rules for Social in 2019

By Wandy Lewis

PN st part of the lary of
par ofthe global popu

socal mnedhs stems froe the: capabality o share

our stories and daily life expeniences with

fnends, faenilies, and colleagues. W are able
10 expeess ourselves in this medsum threagh

witten posts, photos, nages, GIFs, and

wideos 10 affer a snapshot of cur Ives through
our feeds and moee recenaly; through saries

Snapchat changed the way we consume

social media conten) with thesr sionies, which
gave way for instagram 1o embrace this tend
and quickly dominate it. ts pareng Facehook

shordy followed st and together this

inbegrased dual plarform has emenzed & the

workd leader. As of 2018, acconding (o

TechCrunch! 2.5 billion people used at leas

one of s apps: Facebook:, Instagram.,

WhansApp oe Messenger. In 2018, Insagram

hit thee mnilessonse of having | ballion users

warklwide. Two imporant social chanrels are

olten overlooked by plastic surgeons and
deserve cormderation. YouTube owned by
Google s a bub for reaching mallermials

through erginal video conten, i the worlds
second largest stanch engine and third mast
wished site afier Google and Facebook! 50 you

need 1o have a poesence oo it Pintencst, 8

photo sharing app which shews heavily
femalke, has grown in populasity and is

curmently eyeing an [PO valued s $12 billion'

witha B’

Social media s ever changing which

urderscores the importanoe of staying on top
of the trends, according 1o Course Directar Dr
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Tooery Youn in Michigan, “Yeserdays dading
platfoem can be in wemorow! digiud disshin
(MvSpace o Google Phs, anyone?), Suress
ane showing that mare and mose people ane
seeking Lheir plastic surgeon v social
media. I the 905 it was the Yellow Pages, in
the 2000k it was # goad websile, and today its
all ahowt secal media. 1 have 3t deast & patient
every day tell me that he or she lollows me on
Instagram. ht seems thar mos! plastic sogeons
bave namigated powards Instagrem & their
plarform af choice. So, is Facchook dead? |
will share hew b0 eaximize the Enpac: on
Facebook. 1 will share tips on engaging with
your |rsagram audience and acelonable ips
for how 1o monetize afl of tha.”

e considered 1aboo, socdal medi bas
comse ino its owit in the woeld of assthetic
Fl:i.n'. FUIGETY, S2y% Dr. Matthew Schulman n
Mew York City. “Just 2 kew pears ago, we were
ﬂmmﬁﬂ'rlﬂirnﬂ?ﬁdﬂuﬁh
incorporating social media inbo their practices.
Only & few short years laser, plastic surgeons
hawe beguam to accept that social media playsa
koey role i marketing, branding, patient
satisfaction, and overall revenie. Now, in
2019, we are no langer trying to convinoe
people that social media is the wave of the
Futare_ It is now the present. Insiead, we ane
discassing ways 1o opftinize the use of social

media in the plastic sumgery practice. Ir this
covarse, we will discuss how 1o create effective
podts thal busk] engagement and bow 1o
efficiently use resouToes b0 maximize your
relirn on yous sodal medi simtege”

Dr. Chiris Ehorsandi in Las Vegas, NV says,
“Social meda hus andergone an evoluiion
over the last five years and comtires 1o be an
imporiani facior in madem society. The
AUESIions FEmain; can legitimate plastic
SUFpery practices £ withaut & social media
presence? What ame the pifalls and the
poseriial gairs for engaging in this form of
markening? This interactive course & an
appomnity ko leam from sargeens who bave
pushed the fimiss of plestic surgery markeing
on soctal media, and deserenine where your
place ins the workd of social media can beor
should be.

The challenge for plastic surpeons is bow 1o
et moee eyes on ther content, and best ways
1o conwert therr followsers o consults bo actal
patients. As Dr: Jenmifer Walden in Austin, TH
poinis ol “Todsy, consamers” sttention i
speead out across muhiple social platforms
aned apps, 2 well & sther detractions online,
which mabes it harder 1o hold their muerest.
Thus, we need o follow what platiorms our
patienis are active on, how they are wilizing

orlined on Fage 119

The Evoiving Fules for Socal in 28

oty e e P 118

thon, and v Fypa of oorecrn they ropond
et s i o v e o
mewmo T ol ke o dredop 1
o gy s b B, L s
120 bk st and pramsaione
Vo i, D a1 o] i irmngre
et Fergra I o e
et oy et iy b e, el
. sk o, S i o vl
rrcha comarrz ©

s mac moky o o mada
- wa pla gpor-can e
it i Thebs kb v iy
ki i e v, T
iy et by el e o vk
It Lo e sk i ] ceevagay
the Sor ren gy them. ko b miomom.
b prorposrol s eogend o mach
[ T
gl pallemndals, (sate comed Lt b
wasally p e AR ey v
ek i, Sollacky o iy
o e o e, o, bk and
forl ol o i sl b e i
e st o ey g e e
U TomIDy CutawerT Ty of pasems
|7 e sl v i THARGET
oo i s el ol il g B
roscer b’y e fupt i e P w
e A wrmernl sroacs e o
EETTE WY

taorving o e sadren o
ened dhwrs e heand aad v prsren
1y car e oo ], o it s, el
ol s B b, e
O h s o e, el i
b b s e oo bor ey

e irgroms. T e oo chssie, plais

g WY D B e T
el . o -kl Tk STy
et ey padin s, po ol kb
Uk s e ey s e ]
e by pregnit e g,
e
e by i gl mchere o ety b
et e L Tl ConegeR Tl o PRl
Fiarmang, Jaud bk T Pl St g
v brpaealaiy brdiard shes ey et e
e psiagre bollowes grren g s
gk T it i g, P,
oy ol 2 f 0 ad oy, sl
by 1o i

That b vy comnud 18 oty o
ol e I s ne o of doweg
vy by ok vt S A
o g s, ol e e b
ety bl i it o e pateindi ion
ek, Brwmr of g Bxado of
Enmorpra Lad doaorrs mEwaRaL
Peasa 1y sk ke
Ty o i e prcon waeny,

1 ko Bl - g oy s e o
P .

Hed vrgrer vl i e o 0
chacar bow wach o e parronad ves il
kit ey wem by i o i B,
witach 1 ke Edrvedal drasor.

A Dy Wldon, v, "The: o shemer
1 eail s el Pastng.d el
o e b o i s ey sy
ki o i e perr el el
i el vy g i, B ol ok
i v moer i e P inedor ke
wichi. Rramraber dham onor o pud i cane,
[FE T et TR T,

Wy L m o o ey 2wl
Ol v erndiviewace o, Ddee m '
] s Racaryinasg e, o duter )
Aty R e e e el g
SR P, M) Byt i, (G i
Arvtbebc Sarps P A sl o
oy, il pbndind b Thivear b F1Y
ey

| eprias semm comy08 IR
bt & bl ool

& i va ik et
ekt !

§ Pl et bk e, s
e E-ion-e- RS



